
Get a Job with No Experience 

Maybe you’re a recent grad-
uate looking to get your foot 
in the door of an emerging 
industry. Or maybe you’re 
tired of your current sector 
and looking for a new chal-
lenge. 

Whatever your personal sit-
uation, there are many ways 
you can better position your-
self for a successful entry into 
a new industry, even if you 
have never worked in it 
before. 

Follow our tips below to 
make sure you’re doing every-
thing you can to market your-
self for the industry of your 
choosing. 

SELL YOUR SOFT SKILLS
Some of the most transfer-

able capabilities you have are 
soft skills. What are soft skills? 
Attributes like communica-
tions, relationship building, 
problem-solving and time 
management are a few exam-
ples. These are skills that can 
be difficult to measure, but 

impossible to replicate or 
replace. 

By promoting your soft 
skills, you are taking some of 
the attention away from your 
lack of specific experience. 
Show a recruiter or hiring 
manager how you can fit into 
their company’s culture, and 
you’ll have a better chance of 
leveling up to competitors 
who may only be focused on 
highlighting their relevant 
industry projects or  
experience. 

If you are able to secure an 

interview opportunity, be pre-
pared to describe how your 
soft skills have helped your 
companies in the past. Were 
you able to revamp a custom-
er account by offering better 
communications and rela-
tionship building than your 
predecessor? Were you chosen 
for special projects by your 
CEO or executive leadership 
team due to your unique 
knack for creatively solving 
complex problems? 

Try to tell these stories on 
your personal branding mate-

rials to sell yourself in the 
most powerful way possible. 

LEVERAGE YOUR 
TRANSFERABLE 

EXPERIENCE
If you have been working 

professionally for a few years, 
you can have confidence that 
you have experience that can 
translate across industries. 
Today’s job market is more 
fluid than ever before, with 
companies looking past 
industry-specific experience 
for talent who can step in and 

make an immediate impact 
with their specific skillset and 
value system. 

If you’re coming out of col-
lege, there are likely experi-
ences that can be translated 
into a powerful story that can 
convince a recruiter or hiring 
manager to give you a chance. 
Maybe you were heavily 
involved with your sorority or 
fraternity, or maybe you 
played a part in an annual 
fundraising event for a uni-
versity program. 

TAKE A CHANCE 
Holding out for the perfect 

job when you don’t have any 
relevant experience can dra-
matically decrease your 
chances of landing a new 
opportunity. Sometimes in 
the job market, especially 
during times of intense com-
petition, we have to be willing 
to compromise some of the 
things on our new job wish 
list. 

You may not be able to land 
exactly what you’re looking 
for in terms of location, pay, 
benefits, title and responsibil-
ities. But the more willing you 
are to sacrifice some of these 
items, the more likely you’ll 
be able to get your foot in the 
door of a new industry. 

Stay true to yourself and 
your goals, but realize that 
every opportunity is different 
and all possible job prospects 
should be carefully consid-
ered. 

GET THE JOB
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Landing a new job in 
today’s tough 

economic climate is 
difficult enough. 

Securing a role in an 
industry where you 

have little to no 
experience can seem 
downright daunting. 



Get a Job with No Experience 

Maybe you’re a recent graduate 
looking to get your foot in the door of 
an emerging industry. Or maybe you’re 
tired of your current sector and looking 
for a new challenge. 

Whatever your personal situation, 
there are many ways you can better 
position yourself for a successful entry 
into a new industry, even if you have 
never worked in it before. 

Follow our tips below to make sure 
you’re doing everything you can to 
market yourself for the industry of 
your choosing. 

SELL YOUR SOFT SKILLS
Some of the most transferable capa-

bilities you have are soft skills. What 
are soft skills? Attributes like commu-
nications, relationship building, prob-

lem-solving and time management 
are a few examples. These are skills 
that can be difficult to measure, but 
impossible to replicate or replace. 

By promoting your soft skills, you 
are taking some of the attention away 
from your lack of specific experience. 
Show a recruiter or hiring manager 
how you can fit into their company’s 
culture, and you’ll have a better 
chance of leveling up to competitors 
who may only be focused on high-
lighting their relevant industry proj-
ects or experience. 

If you are able to secure an inter-
view opportunity, be prepared to 
describe how your soft skills have 
helped your companies in the past. 
Were you able to revamp a customer 
account by offering better communi-

cations and relationship building than 
your predecessor? Were you chosen 
for special projects by your CEO or 
executive leadership team due to your 
unique knack for creatively solving 
complex problems? 

Try to tell these stories on your per-
sonal branding materials to sell your-
self in the most powerful way possible. 

LEVERAGE YOUR 
TRANSFERABLE EXPERIENCE
If you have been working profes-

sionally for a few years, you can have 
confidence that you have experience 
that can translate across industries. 
Today’s job market is more fluid than 
ever before, with companies looking 
past industry-specific experience for 
talent who can step in and make an 
immediate impact with their specific 
skillset and value system. 

If you’re coming out of college, 
there are likely experiences that can 
be translated into a powerful story 
that can convince a recruiter or hiring 
manager to give you a chance. Maybe 

you were heavily involved with your 
sorority or fraternity, or maybe you 
played a part in an annual fundraising 
event for a university program. 

TAKE A CHANCE 
Holding out for the perfect job 

when you don’t have any relevant 
experience can dramatically decrease 
your chances of landing a new oppor-
tunity. Sometimes in the job market, 
especially during times of intense 
competition, we have to be willing to 
compromise some of the things on 
our new job wish list. 

You may not be able to land exactly 
what you’re looking for in terms of 
location, pay, benefits, title and 
responsibilities. But the more willing 
you are to sacrifice some of these 
items, the more likely you’ll be able to 
get your foot in the door of a new 
industry. 

Stay true to yourself and your goals, 
but realize that every opportunity is 
different and all possible job pros-
pects should be carefully considered. 

Landing a new job in today’s tough economic  
climate is difficult enough. Securing a role in an  
industry where you have little to no experience  

can seem downright daunting. 

HOT JOB PROFILE
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HEAVY AND TRACTOR-TRAILER TRUCK DRIVERS

Source: U.S. Bureau of Labor Statistics
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Number of jobs in 2018: 1,958,800

Job outlook, 2018-28: 5% (As fast as average)

Employment change, 2018-28: 99,700

The role: Heavy and tractor-trailer truck drivers 
transport goods from one location to another.

Education required: Heavy and tractor-trailer truck 
drivers usually have a high school diploma and attend 
a professional truck driving school. They must have a 
commercial driver’s license (CDL).

The need:  As the demand for goods increases, more 
truck drivers will be needed to keep supply chains 
moving.


