
How to Make a Career Change 

Others may still be 
employed but are looking for 
an industry that is more stable 
or recession-resistant. Many 
others may be business own-
ers or entrepreneurs looking to 
take advantage of unique loan 
programs put forth by the fed-
eral government. 

No matter what is driving 
the decision to potentially 
change careers, professionals 
can take comfort in knowing 
they are not alone. According 
to a 2019 Indeed.com survey, 
nearly half of the people they 
interviewed said they’ve made 
a dramatic career shift, like 
from marketing to engineer-
ing, or from teaching to 
finance.

WHAT DRIVES A  
CAREER CHANGE? 

You might think money is 
the motivating factor for most 
people to change their careers. 
In fact, 58% of workers in the 
survey said they are willing to 
take a pay cut in order to com-
pletely change industries.

The No. 1 reason why peo-
ple made a significant career 
change was because they were 
unhappy in their previous job 
sector, according to the survey. 
No. 2: Higher pay and greater 
flexibility tied for the sec-
ond-biggest reasons workers 
jumped into a new field. 

Here’s the best news: The 
Indeed survey reports 88% of 
career changers say they’re 
happier since making the 
move.

BEHIND THE NUMBERS 
Here are some additional 

statistics from Payscale that 
shine a brighter light on the 
career-change phenomenon: 

• The average person who 
switches careers is 39 years old.

• Pay growth for the average 
woman peaks at age 40; 
meanwhile, men’s salaries 
continue to grow until age 49.

• The average worker takes 
11 months to consider a 
career change before  

making the move.

HOW TO SWITCH 
CAREERS

The first step to making a 
successful career transition is 
understanding your goals. 
Think about what you like to 
do in your free time. Do you 
enjoy tinkering with small 
motors in the barn or working 
with numbers for a friend’s 
business? 

Maybe you can translate 

your key interests and skills 
into a completely new career 
that you just haven’t had the 
time — or the courage — to 
go after. 

Enroll in specific educa-
tional or training programs in 
order to make the transition. 
Especially with today’s tech-
nology, learning a new skill 
through virtual or online 
training is right at your  
fingertips. 

Don’t forget to network. 
Talk with friends or family 
members who may work in 
your target field. Search for 
professional development 
opportunities or virtual con-
ferences where you may be 
able to interact with experts 
from your desired industry. 

REMEMBER YOUR GOALS 
Switching careers can seem 

like a scary proposition if 
you’re not motivated to make 
it happen. Remember why 
you are considering the 
switch, whether it’s for more 
money, more happiness or 
more opportunity for growth. 
Keep that focus top of mind 
to make sure you’re doing all 
you can to stay dedicated to 
making the change. 

Find a role that offers you 
an opportunity to advance 
your learning and creativity 
skill sets. Without continuous 
improvement of your exper-
tise, you’re likely to become 
stagnant and start to feel the 
pull to find something new. 

GET THE JOB

© ADOBE STOCK

The COVID-19 
pandemic has left 

many professionals 
searching for new 
roles. Some have 

been laid off or 
furloughed and are  

in need of a job. 
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HOT JOB PROFILE

GET THE JOB

AD SPACE

FUNDRAISERS

Source: U.S. Bureau of Labor Statistics
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Number of jobs in 2018: 95,400

Job outlook, 2018-28: 9% (faster than average)

Employment change, 2018-28: 8,900

The role: Fundraisers organize events and campaigns 
to raise money and other kinds of donations for an 
organization.

Education required: Fundraisers typically need a 
bachelor’s degree and strong communication and 
organizational skills. Employers generally prefer 
candidates who have studied public relations, 
journalism, communications, English or business.

The need: Employment growth is expected to be 
driven by the continued need of various types of 
organizations to raise money.




