GET THE

Workin With a Headhunter

Do you feel like
you’re spinning your
wheels looking for a

new role? Is your
inbox filling up with
rejection emails?

One of the best ways to
hone your targeting and
improve your chances of land-
ing a dream job is to work with
a headhunter. These profes-
sionals are constantly on the
lookout look for high-quality
candidates, many of whom are
already employed.

The role of the headhunter
is to convince these candi-
dates to leave for a better job.
Usually, they are trying to
meet specific requirements
from the company that hired
them to fill the job.

Think of a headhunter as
someone with the inside track
to interesting roles that could
be a fit for you. Especially if
you're already employed — a
passive candidate — you
could find yourself presented
with opportunities that match
your desired pay, culture and
industry.

And if you're frustrated with
your job search, you know
how hard these ideal situa-
tions are to locate.

HOW TO FIND A
HEADHUNTER
The best way to find a
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headhunter is by talking to
people in your network.

A headhunter is not a
recruiter in the traditional
sense of the word. Head-
hunters tend to be more
focused on filling a particular
role and actively seek out the
perfect person for the job.
This means they have built
positive relationships with
candidates.

If you know someone in a
high-level corporate position,
they have likely worked with a
headhunter to help advance
their career. Ask if they have
any recommendations for you
to meet with. Hop on a Zoom
call with a few qualified, vet-
ted headhunters to share your
story and increase your
chances of landing a great
new role.
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WHY WORK WITH
A HEADHUNTER?
Headhunters don’t work for
you. They work for an
employer to fill a position.
Therefore, they are paid by
the company. In a job search
world where you are likely
paying for a résumé writing
service and new interview
clothes, free is good.
Outside of the cost benefits,

working with a headhunter
can also help you feel more
confident about the team you
are joining. Companies hire
headhunters to handle specif-
ic, sometimes challenging
issues, including:

* A difficult or intensive
role.

* A role with seniority.

* A position that offers a
higher level of pay.

Before agreeing to work with
a headhunter, consider asking
the following questions:

* Why is this role open?

* Are there any red flags to
know about the role?

* What is the reputation of
the leadership at the company?
A headhunter can help pro-

tect you from joining a poten-
tially toxic work environment,
which can be difficult to ensure
when you are coordinating a
blind job search yourself.

RELATIONSHIPS MATTER

Even if you're not looking
for a new company, it can be
useful to develop a relation-
ship with a headhunter that
might pay off later.

If you happen to be con-
tacted by one for a position
you have no interest in, think
twice before ignoring their
request. Take their call and
see what kinds of companies
they typically represent.

You never know what type
of roles they may come across
— and how much they could
help your job search.
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orking With a Headhunter

Do you feel like you’re spinning your wheels
looking for a new role? Is your inbox filling
up with rejection emails?

One of the best ways to
hone your targeting and
improve your chances of
landing a dream job is to work
with a headhunter. These pro-
fessionals are constantly on
the lookout look for
high-quality candidates,
many of whom are already
employed.

The role of the headhunter
is to convince these candi-
dates to leave for a better job.
Usually, they are trying to
meet specific requirements
from the company that hired
them to fill the job.

Think of a headhunter as
someone with the inside track
to interesting roles that could

be a fit for you. Especially if
you're already employed — a
passive candidate — you
could find yourself presented
with opportunities that match
your desired pay, culture and
industry.

And if you're frustrated with
your job search, you know
how hard these ideal situa-
tions are to locate.

HOW TO FIND A
HEADHUNTER
The best way to find a
headhunter is by talking to
people in your network.
A headhunter is not a
recruiter in the traditional
sense of the word.

HOT JOB PROFILE

FILM AND VIDEO EDITORS AND CAMERA OPERATORS
Number of jobs in 2019: 67,900
Job outlook, 2019-29: 18% (much faster than

average)

Employment change, 2019-29: 12,400

The role: Film and video editors and camera operators
manipulate moving images that entertain or inform an

audience.

Source: U.S. Bureau of Labor Statistics

Headhunters tend to be more
focused on filling a particular
role and actively seek out the
perfect person for the job.
This means they have built
positive relationships with
candidates.

If you know someone in a
high-level corporate position,
they have likely worked with a
headhunter to help advance
their career. Ask if they have
any recommendations for you
to meet with. Hop on a Zoom
call with a few qualified, vet-
ted headhunters to share your
story and increase your
chances of landing a great
new role.

WHY WORK WITH
A HEADHUNTER?
Headhunters don’t work for
you. They work for an
employer to fill a position.
Therefore, they are paid by

the company. In a job search
world where you are likely
paying for a résumé writing
service and new interview
clothes, free is good.

Outside of the cost benefits,
working with a headhunter
can also help you feel more
confident about the team you
are joining. Companies hire
headhunters to handle specif-
ic, sometimes challenging
issues, including:

e A difficult or intensive
role.

* A role with seniority.

* A position that offers a
higher level of pay.

Before agreeing to work with
a headhunter, consider asking
the following questions:

* Why is this role open?

e Are there any red flags to
know about the role?

* What is the reputation
of the leadership at

Education required: Film and video editors and
camera operators typically need a bachelor’s degree in
a field related to film or broadcasting.

Job outlook: The number of Internet-only platforms,
such as streaming services, is likely to increase, along
with the number of shows produced for these
platforms. This growth may lead to more work for

editors and camera operators.
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the company?

A headhunter can help pro-
tect you from joining a poten-
tially toxic work environment,
which can be difficult to
ensure when you are coordi-
nating a blind job search
yourself.

RELATIONSHIPS MATTER

Even if you're not looking
for a new company, it can be
useful to develop a relation-
ship with a headhunter that
might pay off later.

If you happen to be con-
tacted by one for a position
you have no interest in, think
twice before ignoring their
request. Take their call and
see what kinds of companies
they typically represent.

You never know what type
of roles they may come across
— and how much they could
help your job search.



