GARAGE
Writing the Perfect Sale Ad

Writing a garage sale
ad that catches the
eye and brings in
buyers is more than
just putting your
address, dates and
times.

Your ad has competition
out there — other garage
sales, thrift stores and even
retail outlets are all looking
for the same shoppers you are
— and you need to make sure
your sale catches the right
shoppers’ eyes (and
pocketbooks).

GET ATTENTION

Whether you're writing for
social media, the newspaper
or an online listing, make
sure your ad gets attention.
Write a headline that’s more
than just “Garage Sale Here!”
Use active verbs or a dash of
humor to get people paying
attention. Once you've got
them, give them the good
details, such as what times
you'll be selling, the address
of your sale, directions if
common GPS apps often
mess up directions to your
house, and what you have for
sale.

Some newspapers may
offer graphics for a few dollars
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more or special borders

around ads. These could pay
off in the long run because
they’ll make your ad stand

out.

LISTING THE GOODS
If you can, include pictures
of the items you're offering
and good, thorough descrip-
tions. Make sure the photos
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you take are in good lighting
and that the items are clean
and putting their best foot
forward. Be honest about any
flaws or missing accessories.

If you're listing clothes, be
specific about the types and
sizes. Instead of “men’s cloth-
ing,” say “men’s dress and
casual clothing, sizes 36-42
waist, shorts, tees, dress
shirts, ties and more.”

Avoid using phrases like
“everything must go,” because
it looks like you're desperate
to sell. While you may be,
wording like that draws in
shoppers who will make low-
ball offers and waste your
time. Also avoid phrases like,
“miscellaneous,” “general
household goods” and “home
decor.” Most garage sales
have those things. Be more
specific: “small kitchen appli-
ances, vintage dining sets,
place mats and tablecloths,
wall art, paintings and
clocks.”

TIMES FOR
YOUR SALE
You'll find that even if you

put a starting time on your
sale, people will show up ear-
lier to get first pick at your
goods. Consider putting a
start time and then saying
that early birds are welcome
but will pay double. You
might be surprised that some
people would pay for the
privilege of having first dibs
on your stuff. Also list a clos-
ing time, but consider saying
that everything left after a
certain time is half off.
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Writing the Perfect Sale Ad

Writing a garage sale ad that catches the eye apps often mess up directions
. . . . . to your house, and what you
and brings in buyers is more than just putting

If you're listing clothes, be
specific about the types and

tage dining sets, place mats
and tablecloths, wall art,

your address, dates a

nd times. Your ad has

competition out there — other garage sales,
thrift stores and even retail outlets are all

looking for the same shoppers you are — and

you need to make sure your sale catches the
right shoppers’ eyes (and pocketbooks).

GET ATTENTION

verbs or a dash of humor to

have for sale.

Some newspapers may offer
graphics for a few dollars more

or special borders around ads.

These could pay off in the long

run because they’ll make your
ad stand out.

LISTING THE GOODS
If you can, include pictures
of the items you're offering
and good, thorough descrip-

sizes. Instead of “men’s cloth-
ing,” say “men’s dress and
casual clothing, sizes 36-42
waist, shorts, tees, dress
shirts, ties and more.”

Avoid using phrases like
“everything must go,” because
it looks like you're desperate to
sell. While you may be, word-
ing like that draws in shoppers
who will make lowball offers
and waste your time. Also

paintings and clocks.”

TIMES FOR YOUR SALE

You'll find that even if you
put a starting time on your
sale, people will show up ear-
lier to get first pick at your
goods. Consider putting a
start time and then saying
that early birds are welcome
but will pay double. You
might be surprised that some

Whether you're writing for
social media, the newspaper
or an online listing, make sure
your ad gets attention. Write a
headline that’s more than just
“Garage Sale Here!” Use active

SELLER’S TIP

Be Fair and Honest With Your Pricing

get people paying attention.
Once you've got them, give
them the good details, such as
what times you'll be selling,
the address of your sale,
directions if common GPS

tions. Make sure the photos
you take are in good lighting
and that the items are clean
and putting their best foot
forward. Be honest about any
flaws or missing accessories.

avoid phrases like, “miscella-
neous,” “general household
goods” and “home decor.”
Most garage sales have those
things. Be more specific:
“small kitchen appliances, vin-

people would pay for the priv-
ilege of having first dibs on
your stuff. Also list a closing
time, but consider saying that
everything left after a certain
time is half off.

Be fair and honest with your pricing. Generally, garage sale prices are 10% of retail price, but some goods may go for more,
depending on the market where you live. Sales in college towns around move-in times, for instance, may fetch more for
home furnishings in good condition. Try your best to remove sentimentality and emotion around your items that may
cause you to overprice them. If you have any luxury goods or fine jewelry, consider taking them to consignment shops for
the best deals. A professional consignment’s appraisal fees and negotiating skills alone may be worth the price.

AD SPACE



